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Women INis platform, which focuses on the

~ > development of women's entrepreneurship
— = implementation of Diversity & Inclusion principles
~ > support of women's role in the economy

— = scaling up their activities through partnerships and
cooperation

Foll ywers

LinkedIn 600+
Instagram 2600+
Facebook 4500+



Llomen Biz Days 15 the project of
ITFC in cooperation with the USAID
Competitive Economy PFrogram
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2,5 years of the project

14 business seminars (offline,
online - Zoom, VR)

3300 applications (9 people
per seat)

346 participants
6 trainers

30+ speakers, including for-
eign and senior officials
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Supporting tools of the project




Social stereotypes

about female Yes which one
entrepreneurship +
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Business is not for women 36%

Men are best entrepreneurs

Women are a week gender 13%

She does not understand anything 9 %

A woman cannot be managers 6 %
Woman's place is in the kitchen / athome 6 %

A pretty woman cannot achieve anything on her own
Women are not emotionaly reserved 2%




How COVID-19 pandemic had any
impact on female business opera-
tion in Ukraine

What did you do to “stay
afloat” or develop during the
pandemic?

Reduced prices

/ offeres dis-
counts

PROCURE for their business at online

platforms / marketplaces ZAsk ﬁg\?vpctggdti%ig?\i

Built up the
client base

Were on
; : Expanded the 0 -
Business operation suspended - Sttor Of prod 5%  vacation
ucts / services 3% Increased
The sales volume of good / services reduced 5go advertising

Switchedto [INSIZ0M Cut the number
e-commerce / of employees
online sales

Consumer paying capacity reduced 139

The client base reduced
New working conditions




Viktoriio

Lalizniuk

\leona is a Ukrainian manufactures of harbal
skin care prochicts from high quality certified
ingredients. The brand started in 2015, The
company cclloctod the bast sourcas anc
axperiance of skincare product mamufacturing
of all times and from all arcund the globe
and is creating innovative cosmetics from
herbal sibstances using state-of ~the-art
aquipmant, The company grows its own
plants and extracts substances from them by
itealf.

Durineg tha pandemic, the Ukmainian herbal In 2020, Viktoriia oponad Veena Human
skincare manutacturer Vesna run by Viktoriia Developmeant Canter in the toan of Bucha - a
Zalizniuk, addoed a now direction to ite procticol research conter which conducts
mission - supporting people with trainings on averything a human baing noed,
clisinfoctants to protect thalir healtiy in proctice.

‘ o The women-owned brand of Uleainian
R . cosmetics VESNA use new ecipment ~
. planetary mixesr that helps to make solid
v X shamrpooa that have comgletely

environmentally friendly packaging.
The acguadistillater also halps to filter water
directly in the laboratory, which reduces the
amount of plastic waste by 20% per month.
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The aplary has been the maln source of
income sinoo 2014, From the moment of
croation to 2947, the activity was carried
cut unsystematically and was perceived

more as a favorite hoblyy.

Since 2219, after studying at Women Biz
Days, the business has reached a new leval.
Nowe the TM offers honey lollipops with the
acktition of propolls, resin, and ginger. Due
to the pronouncad antiseptio properties, the
lollipons became the bestsallers during the
panclemic, The company also started to
make cream honay with barries and fruits,
honay wine, and oven soap based on honoy

and propolia, In addition to that, the TM
started to get bee bread arxd royal jelly, as &t is
a storehouse of vitaming and essential amine
acids, Since 2220, they havwe twice received a
subsidy for boekespers from the state, With
this money, land was bought for the future
bee-park, a tourist 2o0mne where everyone can
plungs into the world of the beokeoper, In
2021, herb with sunflower horay recaived a
silvar modal at the London Homey Avards,
which was attended by beskeepers from 49
countries. Fram that moment on, customer
loyalty increased significantly, and at the
same time responsibility for the procuct.
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Anna .« Nataliia

Morozova  Hordeichuk

Dwring the quarantine, the *Vitamin Box*

vitiathw waa launched

Arnia N

the Lrand {oundors, COODe!
Ukraininn farmecs and prodhucers
arranging thelr prox {

and delive yire

*The Vitamin Box® brought together the
local producers of vegetables, asparagus
borries i, olls, ho onth
ovon meal and mar de producte. The
TS Con O 4 \ un 8ox In
Al alioks 2o onjoy o« famlly lunches

a dinners

All products wre packed In |
European notms and peothuce
sormplinnce with the gumlity »

cortiEcation regulrements




Fish loathar {2 a unicuo matorial with
brilliant textura and no fish odors like one
oan think, Gerexally, among crufters it is
considecad as exctic sensitive material.

At first, Yuliia had an idea just to become a
distributor of fish laather in Ukraine, because
sha dlidh't have a skill to work with leather or
building & sewing fabric. Cammen concern
weas that this material is really difficult to
work with arel they are not cenfident if they
will be able to sals it. Thus, Yuliia realized
she will have to dovalop ber own traclemarke

Over a couple of last yoars, she kopt hearing
from people that fish leather accessories isa
good idea and they weould love to by some. It
was motimting her to move on toa. The major
challange was to obtain high quality product
at affordable price. So, Yuliia decided to start
making accaszarfas by ny oan. She bought
all necaessary equipmant and it appsared not
that ciffhicult as I thought bafare. In tha
coming future she plan to open a small
factory, 10 Mo crafters and to increase
production by my own mathodology.

Yuliia

Buhlak
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Hateryna
Uvarova

Piban has been arcund for 2.5 years, and
Kateryna is an ideclogical inspirar and also
engiged in communioation, Plban is a
brand of modorn culture of conscicus
coraumption, From barnors that hawe
alreacly served thelr lives, her team creates
bright, uniqua bags and accessorios that
will come in hardly in everyday life.

The mission of the brand is to form a culturs
of conscious consumption in Ukralne. The
compary cooperates with companies such as
Coca-Cela, the UN Human Rights Mission,
SoftSecve and is a partner of the initiatie
Mo, plant a treal”. Now, after each sals of
tha bag, tha money is transferred for planting
trees.

Today the brand's products are presented In 6
oities of Ukraine.




Dleksandra

Ukrainets

Sanimead-M is a manutscturer of diagnastic
supplias for micrabiology in Ukraine, The
comparny provides products that will change
tho understanding of routine laboratory
activities and provide opportunities for
modam diagnestics

At the cost of the grant funds grovided by the
USAID Compatitive Ecanomy Program in
Ukraine the company went through IS0
SQ242215, IS0 13485:2046 cartification
procedura. This alloved to optimize
production and offer dlagnostic supplies of
high quality t6 the Usrainian market,
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| l‘ I IrynaTytarchuk @tradecenter.org.ua
v 2t Let’s partner up
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